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Primary Research Objectives 

• Identify the values, beliefs, and ideas that Metro area 
citizens hold about the disposal of garbage 

• Identify options held by the citizens of the region on the 
best choices for Metro to manage the region’s garbage 

• Append and analyze relevant demographic data from the 
Opt In panel recruitment survey to better understand the 
sample in relation to the actual makeup of the region 
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Methodology 

Survey invitation was sent by email to the Opt In panel 
(hosted by Decipher), of approximately 22,000 people, on 
Oct. 13. A reminder was sent Oct. 19. The survey closed 
Oct. 28. 

A link to the survey was also made available on social 
media platforms. 

We collected 2,743 complete responses, for a 12% 
response rate from the panel. 
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Survey Findings 
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Satisfaction with Garbage Service 
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Q1: How satisfied are you with the garbage service in your 
community? 
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Priorities for Garbage Management (slide 1 of 2) 
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Q3: Below is a list of priorities that may guide how garbage is managed in the 
future. Rank how important you think each priority should be when planning 
our region's garbage management system. A "1" means it should be the 
highest priority, and "8" means that it should be the lowest priority.  
Respondent-given rankings calculated by mean rank score shown here 

1. Protect the environment  
2. Protect people's health  
3. Use waste as an energy source before burying it in a landfill  
4. Promote flexibility and ability to adapt to new technologies for managing 

garbage  
5. Make sure garbage management facilities are located in areas based on their 

compatibility with surrounding land uses, and without regard to income, race 
or political influence of those who live in or near a particular community  

6. Keep monthly garbage bills as low as possible  
7. Create local jobs  
8. Dispose of garbage closer to communities from which it comes  
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Priorities for Garbage Management (slide 2 of 2) 
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This table provides the results for respondents’ ranking of importance of various 
statements regarding garbage management priorities. (See previous slide for 
full question wording.) The list is sorted by means with the lowest means 
representing items ranked as the highest priorities. The percentages represent 
the percent of times respondents rated the respective factor as the top factor as 
well as the percent rated as a first or second priority. 

Statement Mean % Ranked #1 % Ranked #1 or #2

Protect the environment 2.7 30% 60%

Protect people's health 2.8 31% 54%

Use as energy source before landfill 3.7 14% 31%

Promote flexibility/adapt to new tech 4.5 6% 15%

Place facilities based on compatibility 4.9 5% 13%

Keep garbage bills as low as possible 5.2 11% 17%

Create local jobs 5.9 1% 5%

Dispose of garbage closer to origination 6.3 2% 5%
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Opinion of “Status Quo” 
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Q4: Based on this information [regarding the “Status Quo” option of garbage 
management], do you feel the advantages of this approach outweigh the 
disadvantages? 
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Opinion of Burning Garbage for Energy 
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Q7: Based on this information [regarding burning garbage to produce energy], 
do you feel the advantages of this approach outweigh the disadvantages? 
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Willingness to Pay $5 More 
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Q8: Would you be willing to pay an extra $5 per month on your garbage bill if 
some of your garbage could safely generate electricity and reduce the volume 
of garbage that goes to landfills? 
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Preference for Garbage Management  
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Q11: Now that you've learned more about these two options available for 
managing the Portland area's garbage in the future, please indicate which of 
these two options you prefer. 

Status Quo 
(542), 20% 

Burning 
Garbage 

(2,201), 80% 

The "Status Quo" Option - 
Keeping Management the 
Same: Continue sending 
garbage to distant landfills 

Burning Garbage to 
Produce Energy: 
Consider potential 
waste-to-energy options 
that could burn garbage 
to generate electricity. 
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Demographic Characteristics 
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Respondents by County 
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Respondents by County, Compared to Actual 
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Removed “Other” responses to compare to actual county breakdowns. (N=2,652) 
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Income Level 
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p_q8: What is your total household income before taxes? (N=1760) 

Income Level Count Percent

Less than $10,000 29 2%

$10,000 - $14,999 38 2%

$15,000 - $24,999 71 2%

$25,000 - $34,999 111 6%

$35,000 - $49,999 205 12%

$50,000 - $74,999 407 23%

$75,000 - $99,999 341 19%

$100,000 - $149,999 366 21%

$150,000 - $199,999 133 8%

$200,000 or more 92 5%

No answer 950



Pivot Group LLC Solid Waste Opt In Survey Report of Findings 

Political Self-Classification 
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p_q17: When it comes to politics, do you consider yourself more of a 
Democrat, more of a Republican, or more of an Independent or a member of 
another party? (N=2585) 

Political Affiliation Count Percent

More of a Democrat 1561 60%

More of a Republican 261 10%

More of an Independent/Other party 763 30%

No answer 158
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Educational Attainment 
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p_q6: What is the highest level of education you have had the opportunity to 
complete? (N=2,727) 

Educational Attainment Count Percent

Post-graduate degree 1191 44%

Bachelor's degree 996 37%

Some college or an associate degree 449 16%

Post-graduate work 57 2%

High school or less 34 1%

No answer 22



Pivot Group LLC Solid Waste Opt In Survey Report of Findings 

Age 
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Q11. Which of the following age ranges includes your age? 

8 respondents provided gave no answer. 
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Gender 
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p_q5: What is your gender? 

42% 

58% 

Male (1,157)

Female (1,585)

No Answer (1)
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Appendix: 
Questionnaire 
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