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Regional Travel Options Grant 2013-15 Application 
	Section A:  Applicant information

	Organization legal name
     
	Date submitted

     

	Address (Include City and Street Address)

     

	Primary purpose of organization

     
	Organization is (select one)

 FORMCHECKBOX 
 Non-profit


 FORMCHECKBOX 
 Government


	Project Contact Name 

     
	Phone (do not include dashes)
     
	E-mail Address

     

	Section B:  Project information

	Project name:

          

	Provide a brief project description. Describe the project goals and how the goals align with the 2012-17 RTO Strategic Plan. Describe who will be served by your project and if it is primarily located within the Metro boundary.  Limit your response to 75 words or less.
     


	 Attach Scope of Work with tasks and deliverables with the start and completion dates. A sample Scope of Work is attached for your reference.


	Section C:  Scored Criteria (100 Points)

	TRIPLE BOTTOM LINE OUTCOMES AND MEASUREMENT.(30 total points) 

	1. Describe the social benefits the project will produce relative to the total cost of the project (10 points)      


	2. Describe what environmental resource outcomes the project will produce (10 points)      

	3. Describe what economic outcomes the project will produce relative to the total cost of the project (10 points)      

	ORGANIZATION'S CAPACITY, EXPERIENCE, AND PARTNER SUPPORT (10 total points)

	4. Describe previous (federal or otherwise) grant-funded projects your organization has completed, your experience in delivering the project on time, within budget and meeting all scope requirements (5 points)      


	5. Who are the partners (if any) that will assist you with the project? Describe the role(s) and amount of time/effort project partners will contribute carrying out the project. To what extent will those partnerships benefit the outcomes of the project? (5 points)      

	PROJECT SUCCESS FACTORS (30 total points)

	6a. If the project is regionally targeted, how does it benefit the region as a whole? (10 points)      
OR 
6b. If the project is targeted to a specific are, how does it:


	a. Increase the use and maximize the value of an existing investment (transit, bicycle, pedestrian, etc.) (5 points)?      

	b. Help residents or employees overcome barriers to using travel options? How appropriate is the project to the target area? (5 points)      

	7. What elements are critical for this project to succeed? Please include examples of similar types of projects with               proven success in the region or elsewhere (10 points)      

	8. How might the project be continued or become a model for successive projects or programs after the grant work is complete? (5 points)       

	TARGET AUDIENCE (10 total points)

	9.  What audience(s) does this project reach? Describe how the project will overcome barriers the project audience has to using transportation options? (5 points)      

	10. Describe how your organization and/or partners have a unique qualification, skill, and/or method to reach the project audiences (5 points)      

	MATCH (20 total points)

	11. What percent of the total project cost will be paid for in match from your organization or your partners? (10.27 percent is the minimum required) Please describe the source of non-federal matching funds, or in-kind match (20 points)      


